
 

 
 
 
 
 
 
 
 
 
 
 
 
Title:      “Website Myths Revealed” 

Instructor:   Mark Kolier, Founder & President of CGSM,                   
a direct marketing agency 

 

“When was the last time you used the yellow pages or any kind of phone book? We all have 
them but the ease of internet search (particularly Google and Yahoo) means that fewer 
people are using printed books when searching for products and services. 
 
If you have a less than great website or no website at all, you are missing a big opportunity.  
Rightly or wrongly, customers often judge whether or not to do business with your company 
on the basis of your website. Will they find you?  
 

 Here are some small business website myths revealed:  

 
1-It will cost tens of thousands of dollars to create a website.                                                                
Not necessarily. There are plenty of excellent websites that can be produced for well under 
$10,000 and can help drive new customers to your business.   
 
2- I don’t have the staff to update the website.                                                                           
Today, many Content Management Systems (CMS) are so good  that it is an easy task to 
update your website – so easy that your 12-year old can probably help you do it!  
 
3- I don’t have lots of frequently updated content for my website.                                           
One way to avoid the ‘brochure’ website syndrome is to use things like photo galleries 
showing happy customers and employees, or a short video, like something that shows 
“behind the scenes” or the quality processes that go into your business. An interactive Q & A 
is another way to engage visitors.  
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4- All that SEO stuff is too hard to figure out. 
At VSU we hear this myth all the time.  First understand that SEO simply stands for search engine 
optimization.  So when customers are searching for you online, how can you “optimize” - which 
means how can you make sure you pop up at the top of the search results -  so they will find you.   
As Mark explains, “SEO refers to using the words and phrases on your website that your customers 
will use when searching for the type of products and services you offer. 
 
 Let’s say you are a dry cleaner and there are several competitors in your area. A new family 
moves into town, or an existing family is unhappy with their current drycleaner, what do you 
think they will type into the search engine” to find you? “Often the search phrase will include 
the type of business you are in (dry cleaner) as well as your area, county or town. 
 
To create better search results on google and yahoo, create your own list of possible phrases.  
This can also be done by your search marketing vendor. Having a website that is search 
optimized is fast becoming one of the single most important things that can help your business.” 
 

---------------------------------------- 

 
If you are a Sam’s Club Business member, you can get a complimentary five-page 
website plus discounted printing and shipping services.  For details visit 
http://www.samsclub.com   
 
We hope you join us next week for another Tuesday Tip and twice a month, for one of 
our no-cost 30 minute trainings.   
 

On behalf of Virtual Seminar University, sponsored by Sam’s Club, thank you for 
listening. 
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